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Advertising revenue market share by media - 2013 (% billions)

Internet 5428

540.1

Broadcast Television *

Cable Television ** $34.4

Mewspaper $18.0

Radio £16.7

Magazine (Consumer) $13.4

Out of Home 57.9

Video Game I 0.9

Cinema I £0.8

Sources: |AB/PwC Intermet Ad Revenue Report, 2013; PwC
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