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s'2 Disclaimer

opt Holding -),',4

This English translation is only for reference. When there are any discrepancies
between the original Japanese and English translation, the original Japanese always
prevails.

The information contained in this material is carefully scrutinized before presentation as it
is intended to facilitate your understanding of the Company’s business, management
policies and plans, financial position, etc. However, we do not guarantee its accuracy,
completeness, effectiveness, or security.

None of the information herein is prepared to solicitate investment. The final decision on
investing should be made by you, under your own responsibility. We will not be
responsible or liable for any consequences resulting from investments made by you in
reference to, or by use of, the information.

Any information herein other than past or present facts represents our future outlook
developed based on the input currently available, and includes various risks and
uncertainties. Thus, please note that actual business results released at a later date may
differ due to such factors.
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222018Q2 Financial Highlights opt Holding 5 &

Continued No.1 growth rate in industry
Wi Steady progress on HR investment to expand business
Business

Revenue JPY19,861million YoY +22.1%*
EBITDA IPY899million YoY +24.5%:

Temporary revenue decline from overseas subsidiaries
Synerg Significant EBITDA increase on capital gains from
Mokl listing of consolidated subsidiaries

Business Revenue JPY1,152million YoY (10.7)%
EBITDA IPY944million YoY +IPY980million

Significant revenue increase due to growth of marketing business
Increased costs due to HR investment/reinforcement of management
system, etc.

Consolidated EBITDA increased due to capital gains

Revenue JPY20,982million YoY +19.9% x
EBITDA  JPY1,395million YoY +69.5% x

X Figures exclude the impact of Classified Inc. that was sold at the end of last consolidated fiscal year 4



2'22018Q2 Consolidated Financial Results opt tolding 5, &

(Unit: JPY million)

[Reference]

Adjusted 1 Year-on-Year Year-on-Year
2018Q2 2017Q2 (g'géf:‘;;é) Growth Rate 2017Q2 (I'Dngcrf:;fé | Growth Rate
Revenue 20,982 17,501 3,480 19.9% 19,112 1,869 9.8%
Gross Profit 4,160 3,629 531 14.6% 3,902 258 6.6%
Operating Income 81 299 (217) (72.7)% 345 (263) (76.4)%
EBITDA x2 1,395 823 572 69.5% 871 523  60.0%
EBIT 3 1,127 448 678 151.3% 492 635 129.0%
NEtincome %?gg‘ﬁg?'e © 663 127 536  420.1% 147 516  349.5%
ROE(LTM)4,5 7.3% 8.5% —  (1.2)pts
Free cash flow:xe 715 220 494 223.7%
EPS 29.35 6.53 22.82 349.5%
Diluted EPS 29.07 6.40 22.67 354.2%

1 Figures exclude the impact of Classified Inc. that was sold at the end of last consolidated fiscal year

%2 EBITDA= EBIT + Other finance-related profits (losses) + Depreciation + Amortization of intangible assets + Amortization of long-term prepaid expenses + Non-cash gain and loss
%3 EBIT=Net income before taxes and other adjustment + interest paid — interest received

¥4 LTM= Last twelve months

%5 ROE= Net income attributable to owners of parent(LTM) = (Average shareholders’ equity as of June 30, 2017 and as of June 30, 2018)

X6 Free cash flow=Operating cash flow + Investment cash flow




a2 2018Q2: Decomposition of Consolidated Financials optHo/d,-ng.),(.
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(Unit: JPY million)

Reporting Segment

Marketing In?/égfr:\ggn ¢ Seztranp;nr:i'rllgtal HQ Cost Others Consolidated

Revenue 19,861 1,152 21,014 - (32) 20,982

Gross Profit 3,474 699 4,173 - (13) 4,160

SG&A (2,818) (817) (3,636) (460) 18 (4,079)

Operating Income 655 (118) 537 (460) 5 81
EBITDA 899 944 1,844 (450) 1 1,395
EBIT 660 941 1,602 (480) 5 1,127

Finance income and expenses (6)
e oo s 1,120
Total income taxes (421)
Income taxes — current (474)
Income taxes — deferred 53
noncontraling ntrests (35)
Net income attributable to 663

owners of parent

6



s'2 2018Q2 Consolidated Revenue Analysis
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Progress on finding new clients. Adjusted YoY +JPY 3,601 million (+22.1%)

Temporary revenue decline in overseas marketing subsidiaries. YoY JPY (138) million
Synergy Investment

Started reviewing the overseas marketing business

(Unit: JPY million)

~ il

3,480
22,000 - I
( \
21,000 - - (pE)) —8)y—
20,000 -
19,000 -
18,000 -
17,000 -
17,501
16,000 /_\/
0 T T T
Adjusted 2017Q2 Marketing Bussiness Synergy Investment Others

2018 Q2

X Figures exclude the impact of Classified Inc. that was sold at the end of last consolidated fiscal year



sz 2018Q2 Consolidated EBITDA Analysis opt Holding 3, &

Increased sales and maintained profit despite the cost increase
I Rlasl due to reinforced recruiting and others. Adjusted YoY* +JPY 176 million (+24.5%).

Despite temporary poor performance in overseas marketing and cost increase
from increased consolidated subsidiaries, gain on sale from listing of consolidated
subsidiary (Writeup Co., Ltd) produced YoY +JPY 980 million.

Increased costs to reinforce the corporate management structure, etc.:

Others YoY JPY (221) million.
2,500 - Completion of the derivative stock price transaction of own shares
in the previous year: YoY JPY (363) million.
572 (Unit: JPY million)
2,000 - ( :
1,500 -
1,000 -
176
500
[fE]
0 T T T T
Adjusted 2017Q2 Marketing Bussiness Synergy Investment Others 2018 Q2

X Figures exclude the impact of Classified Inc. that was sold at the end of last consolidated fiscal year 8
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Quarterly net income before taxes: Adjusted YoY*JPY 683 million (+156.0%).
Quarterly net income attributable to owners of parent: Adjusted YoY*JPY 536 million (+420.1%).

(Unit: JPY million)

536
900 - )\
800 - { \
700 - ([f&E])
( ) 34
600 - (11)
500 -
400 -~
300 -
200 -
100 -
0 T T T T T
Adjusted 2017Q2  Variance of quarterly Variance of corporate Variance of corporate Variance of quarterly 2018Q2
Quarterly net income  netincome before tax, inhabitant tax ~ tax adjustment, etc. net income Quarterly net income
attributable owners of  taxes and other and enterprise tax attributable to non- attributable to owners
parent adjustments controlling of parent

shareholders

X Figures exclude the impact of Classified Inc. that was sold at the end of last consolidated fiscal year 9



.)"(..Summary Financials of Marketing Business OPtHoldingv‘,'e

-Continued growth higher than market. Revenue increased by 22.1% YoY.
-Reinforced resources to accelerate growth: Recruited/trained and enhanced creative talent,

EBITDA increased by 24.5% YoY.
Year-on-Year (unit: jpy milion)

Adjusted*® Increase/

2018Q2 2017Q2 (Decrease) Growth Rate
Revenue 19,861 16,260 3,601 22.1%
Gross Profit 3,474 2,906 567 19.5%
SG&A (2,818) (2,383) (435) (18.3)%
Operating Income 655 523 132 25.2%
EBITDA 899 722 176 24.5%
EBIT 660 513 147 28.7%

X Figures exclude the impact of Classified Inc. that was sold at the end of last consolidated fiscal year 10
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Adjusted YoY* +PY 3,601 million (+22.1%).
Bus: or Successful finding new brand advertisers and retail clients.
YoY +JPY 2,417 million (+17.8%).

Business for locall Successful finding new EC-related advertisers and other clients. Adjusted
YoY*+JPY 1,310 million (+48.3%).

21,000 - 3,601
A

[ \ (Unit: JPY million)

20,000 -

19,000 -

18,000 -

17,000 -

16,000 - 16,260

0 N , , /~;

Adjusted 2017Q2 Marketing for large corp Marketing for SMEs Internal transaction 2018Q2

X Figures exclude the impact of Classified Inc. that was sold at the end of last consolidated fiscal year 11
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s'2 Decomposition of EBITDA of Marketing Business  0ptHoiding 7,&

Marketing Business

Business for large
corp

Business for local/

SMEs

1,000 ~ Business for

large corp
900 -
800 -
700 A
600 -
500 -
400 ~
300 H

200 -

100 ~

147

575

Adjusted YoY* +JPY 176 million (+24.5%).

Increased labor costs (e.g., hiring of new graduates) and others covered by
increased revenue. YoY +JPY 153 million (+26.7%).

Established first-mover advantage: Reinforced investments in businesses
while maintaining profit. Adjusted YoY* +JPY 23 million (+15.9%).

Business for 176

Local/SMEs |
[

(Unit: JPY million)

23

Adjusted 2017Q2

2018Q2

Business for large corp Business for Local/SMEs

X Figures exclude the impact of Classified Inc. that was sold at the end of last consolidated fiscal year

12



sl2Summary Financials of Synergy Investment Busines®pt Hoiding 3 &

Listed a consolidated subsidiary (Writeup Co., Ltd.). Its partial sale
inancial Investment . . . i
produced capital gain of approximately JPY 1.1 billion.
Started reviewing its business portfolio.
Ml Revenue decreased due to temporary factors in overseas marketing subsidiaries.

(Unit: JPY million)
Year-on-Year

2018 Q2 2017 Q2 ('[;‘gcrfjjseé | Growth Rate
Revenue 1,152 1,291 (138) (10.7)%
Gross Profit 699 710 (10) (1.5)%
SG&A (817) (649) (168) (25.9)%
Operating Income (118) 61 (179) —
EBITDA 944 (35) 980 —

EBIT 941 (150) 1,092 -

13
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Robust cross-border EC business. YoY + JPY 132 million (+462.8%).

Temporary revenue decrease. YoY JPY (171) million.

1,600 -

1,400 -

1,200 -~

1,000 -

800 -

600 -

400 -

200 -

Started reviewing the business portfolio.

(1%8) (Unit: JPY million)

S ([fE])

100 (1) 5

1,291

2017Q2 China/ Overseas Financial Business Internal 2018Q2
Cross-border EC Marketing Investment Development transaction

14



s'2Synergy Investment: Decomposition of EBITDA opt Hoiding =,

Listing of Writeup produced capital gain of approx. JPY 1.1 billion.

Recognized impairment of some investments in overseas funds.
YoY JPY (192) million.

Business growth reduced loss. YoY +]PY 121 million.

Temporary decrease in revenue/profit. YoY JPY (106) million.
M Started reviewing the business portfolio.

1,500 980 (Unit: JPY million)

[ )

([fE])

1,300 -

1,100 -

900 -

700 -

500 -

300 -

100 ~

(100) - 2017Q2 Capital gain  Profit/Loss on Financial Overseas Business China/ Internal 2018Q2

"Writeup" investments in  Investment Marketing Development Cross-border EC  transaction
(Financial partnership
Investment)

15



2'22018Q2 Holding Company Management costs OPtHolding%'\‘

-Increased costs due to reinforcement of management system (e.g., preparation for
introduction of ERP) to accelerate the Group’s growth.

(Unit: JPY million)

Year-on-Year

2018 Q2 2017 Q2 (ggiiiii)
SG&A (460) (228) (232)
Operating Income (460) (228) (232)
EBITDA (450) (182) (268)

EBIT (480) (219) (262)

16
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M2 Non-GAAP KPI: Free Cash Flow/EBITDA
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Free Cash Flow

Operating Cash Flow

Investment Cash Flow

Free Cash Flow

EBITDA

EBIT
Interest Paid (+)
Interest Received (-)
EBIT

Depreciation (+)
Amortization of intangible
assets (+)
Amortization of long-term
prepaid expenses (+)
Non-cash losses
and gains(+)

EBITDA

(Unit: JPY million)

Increase/
2018Q2 2017Q2 (Decrease) Growth Rate
854 469 384 81.8%
(139) (248) 109 (44.1)%
715 220 494 223.7%
Increase/
2018Q2 2017Q2 (Decrease) Growth Rate
1,120 483 637 131.8%
8 9 (1) (15.3)%
(1) (0) (0) (58.2)%
1,127 492 635 129.0%
159 145 14 9.9%
127 130 (3) (2.4)%
0 0 0 (19.4)%
(19) 103 (122) (119.0)%
1,395 871 523 60.0%

17
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22 Fair Market Value of Investment opt Holding -, &

- FMV as of the end of June 2018: JPY 21.1 billion (increased by 116.4% to +JPY 11.3 billion
compared with the acquisition cost).

- Operating investment securities: Impact of gain on fair market valuation of Raksul Inc.

25,0000 Shares of subsidiary companies Shares of affiliated companies (Unit: 3PY million)
® Investment securities m Operational investment securities
21.1billion
20,000

15,000

9.8billion

10,000

5,000

Acqisition cost Fair Market Value

% Fair market value (FMV): Amount for which an asset could be exchanged, or a liability settled, between knowledgeable, willing parties in an arm’s length transaction. 18
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v How we calculate fair market value

1) The FMV for shares of subsidiaries and affiliated companies are calculated based on their
book value.

2) The FMV for operating investment securities and investment securities are calculated on
an issue-by-issue basis in the following manner.

- Issues with a small investment amount: Acquisition cost.

- Issues of listed companies: Market value as of the end of June 2018.

- Issues with recent financing (equity financing): Valuation amount based on the value of
the relevant financing.

- Other issues are calculated based on the comparable multiple valuation method,
discounted cash flow (DCF) method, or net asset method according to the condition of the
business.

KPMG AZSA LLC has provided us with guidance and advice in calculating FMV for the
investment business.

19



%2 IRR (Internal Rate of Return) opt Holding 5%

Started disclosing IRR associated with our investments from 2018 Q2 to
improve transparency of our investment performance.
IRR after taxes as of the end of June 2018: a little less than 18%.

% Details of IRR calculation

Investment Those we invested in or after 2003 (including business investments).

Reference date for calculation End of June 2018.

Method Impaired Calculated as if they were sold at the net asset value after impairment.
investment

Investment with Calculated as if they were sold at the valuation amount of the share

recent financing value at the time of financing.

IPOed investment Calculated as if they were sold at the market value as of the reference
date.

Fund Calculated with the amount collected before the end of June 2018 and
the book value as of the end of June 2018.

Others Any other investment with no change in their acquisition cost due to
sale, impairment, financing, IPO or the like are calculated as if they
were sold on the reference date at the acquisition cost.

Income taxes Income taxes are taken into account.

20
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THE LEADER in DIGITAL SHIFT: NEW STAGE 2020
Revenue of approx. JPY 130 billion and EBITDA of approx. JPY 6.5 billion
2020 Marketing Segment Synergy Investment Segment Headquarters Functions
A Transform the marketing of Create new businesses by Professionals accelerating
every client as a change agent investing in the affiliated corporate value creation
for digital shift companies in the digital area
Revenue: approx. JPY 126.0 B | . .
EBITDA: approx. JPY 7 B EBITDA: approx. JPY 1.2 B EBITDA: approx. JPY (1.7) B
\/REin-fOI‘C-e recruiting and » [2019 - 2020]
organizational structure s 5 |V Capital gains vTransition to IFRS
vInvest in training for early g £ | vCutting-edge vIntroduce common ERP to Group
strategization 8 ¥ |information/networks vIntegrate Group HQ functions
v Enhance creatives i E vFormation of second fund vMaintain the management personnel
v Create specialized organizations ratio, reduce man-hours, accumulate
vIncrease and expand revenue of $ $ know-how
own products = [Actions in 2018]
vIncrease and expand revenue of § £ | vDevelop/create new vEstablish business management base
non-ad products £ 2 |businesses vIntroduce the restricted stock
vFind new clients through strategic g 9 | /M&A compensation plan
Actions |alliances = 2 vIntroduce an employees' shareholding
from | oo ppp
2018 Revenue: approx.JPY84.0B ' | | & §
EBITDA: approx. JPY 4.5 B EBITDA: approx. JPY 1.6 B EBITDA: approx. JPY (1.5) B
________________________________________________________ (Prior to upward revision: approx. JPY 0.5 B)




2 Focus four areas
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Management resources in four areas

Marketing Business

Synergy Investment

Marketing for Large

Corporations

m Digital marketing

W Internet advertising agent

W Solution development

m Digital marketing

M Solution development

W IT/HR support

W Venture capital investment

B Fund management

B Management support for
portfolio companies

W New business development
(Al business/sharing economy
business, etc.)

m Cross-border EC
business to China

Local SMEs Financial Investment Business Development

23
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Four Areas and Group Synergy

opft Holding

g

I’\

Maximize cash flows through Group cooperation and

Marketing Business Synergy Investment Business
investment

Marketing for

large corporations

Growth of
new/existing
businesses in digital
age

t

optimization

local /SMEs development

Trusted sales
expansion partner for
struggling companies

A

Share solutions

Help to establish
organization structure
in digital age

Support human
resources and
financing for next-
generation
management

Support existing
businesses in growing
market
Al business, sharing
business, etc.

Enhanc

Generate cash by
investing in growing
markets

S NeEw

* business creation |

Resolve recent social
issues in Japan

New technology
changing industries
and societies
X business model
innovator

r

| Provide marketing channels for
sales expansion

-Strengthen group-wide investment capacity

-Build network with venture companies

|

24
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. 2’2 2018 Q2 Business Topics

opt Holding —),'\4

Marketing
Business

Synergy
Investment

Business

Group-wide

v Marketing for large corporations: Continued finding new brand
advertisers and retail advertisers successfully. X

v Established a design innovation organization “Studio Opt.” Enhance not

only technology, but also design.
v Marketing for local/SMEs: Robust revenue increase (48% up YoY).

v Listing of largest investment, Raksul, produced unrealized gain of approx.

JPY 10 billion.

v Writeup is listed as well. Sale of some shares produced a capital gain.
v Full-scale launch of AI business. Established SIGNATE Inc.

v China/cross-border EC business: Successfully increasing revenue.

v Operating income decreased due to temporary poor performance by
eMFORCE in Korea.

v Established “OPT HR Development Center,” R&D institute for digital
marketers: quick development of digital talents and professionals in the
Group.

v Reinforced Group cooperation, for example, by introducing a common
system to the Group.

v Portfolio review: eMFORCE in Korea and the distribution business of SkillUp
Video Technologies are to be sold.

% Professional organization for open innovation to create businesses and services by involving domestic and overseas design firms and creators working as a sole proprietor.

26



s’z Changes in Gross Profit from Listing in 2004 opt Holding 5 &

Back on Strong Growth

(Unit: JPY million)

16,879

12,560
12,053

Growth rate 17%

(2017 vs 2016)

7,908

6,751

Growth rate 8%

(average growth 2008 - 2016)

2,074
Growth rate 40% DENTSU equity accounting company (2008 ~2015 )
(average growth 2004 - 2008)

20044 20054 20064 20074 20084 20094 20104 20114 20124 20134 20144 20154 20164 20174

27



® Topics on the Four Areas

(1) Marketing for Large Corporations
(2) Marketing for SMEs

('3) Financial Investment
(4) Business Development
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3¢ Back on Industry’s Top-Class Growth Rate Opt Hoding %, &

Restored revenue growth rate higher than the major internet
advertising agencies from the second half of 2017

30.0% ~
28.2%
25.0% -
22.1%
20.0% - 18.6% g_
17.9% <
16.9% 3
2
_____________________________________________________________________ C—E
15.0% - &
12.7% o
IS
5
9.7% 9.7% =
10.0% - 8 00 %
.0% .
° %
5.0%
5.0% -
0.0%
Ql‘QZ‘Q3‘Q4 Ql‘QZ‘Q3‘Q4 Ql‘QZ
2016 2017 2018
%1 dentsu,Hakuhodo DY holdings,Septeni Holdings,CyberAgent,D.A.Consortium 29

X2 Figures exclude the impact of Classified Inc. that was sold at the end of last consolidated fiscal year
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Revenue of OPT Inc. opft Holding <,&

Restored Strong Growth Momentum
2018 Q2 revenue increased by 19.8% YoY (Unit: JPY million)

OPT Inc. established

15,660
Mr. Kanazawa
appointed as CEO 14,648 14,523
13,670
12,947 12,871
12,120
11,538 11,25011,223 11,234
10,768 10,848 1 645 :
10,215 10.109 10,268 '
: 9,678 Al
f)p
\N’Q(\ o
o
~© A‘
016
yoY GVO‘NmZ
g.2%
Yoy Growth, > YoY Growth 2015 -
1 014
(1179 3.3%

2014 2014 2014 2014 2015 2015 2015 2015 2016 2016 2016 2016 2017 2017 2017 2017 2018 2018
Qi Q2 Q@ Q4 Q1 Q2 Q@ Q@ Q1 Q2 Q@ Q@ Q1 Q@ Q@ Q@ Q1 Q2

% Revenue of OPT Inc. : Until FY2014, out of sales of former OPT Inc. excludes sales of non-advertising business such as Investment Incubation Business, etc.
After FY2015, revenue of current OPT Inc.

30



s’z Break-down of OPT Inc Revenue opt Holding 5

Growth in four priority industry clients and new business wins
(by brand sponsors and retail clients)

18,000 - B Long-termclient m New to existing client H  New client B Non-continuous (spot, etc.)
Unit: JPY million
16,000 - ( )
) ) [New Client]
14,000 L mBrand advertisers, retail/fashion
Increase of brand advertisers due
_ to good results
12,000 - ) toSTCRE
ADPLAN
Reach Simulator

10,000 -

8,000 -

[Existing Four Priority Industries]
6,000 - = mFinance/HR/Real Estate/
10,434 10,649 Cosmetics
4,000 -
2,000 -
Q1 Q2
2017 2018
X Long-term client: Client who continue to have transaction for more than 24 month, New to existing client: Client who has transaction for longer than 12 months and less than 24 months 31

New client: Client who has transaction for longer than 1 month and less than 12 months, Non-continuous (spot, etc.): Client who has continuous transaction for less than 3 months
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Enhanced our approach to large corporations (manufacturers and
retailers) with big market size in addition to existing direct clients

Advertising Expense (Brand)

o) Manufacturer e
g (National clients 3% ) o
D

: :

necessities
0 S
o N ©
= O
= . =
D Direct : 2
=1 L . Retail S
® Existing Clients —
_ 7))
[ RS
Sales Promotion Expense (Direct)
X National client: Major advertisers selling their own brand products / services nationwide/overseas 32

*:Direct: Promotional activities aimed for sales promotion
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3’2 National Clients Expanding Video and SNS  OPtHoiding%,&

Improving branding through combination of TV and digital ads

[Change in total media exposure time (daily average/per week) in the Tokyo area]

43 v TV ads not viewed (programs recorded) v Reduced TV
program production costs

v Rise of video distribution media Vv Rise of non-TV

2307 entertainment options (e.g., SNS, games)
Vv'Increase of households without TV YOLITLI be
200 -
Facebook
Twitter
150 -
Line
100 -
Smartphone/Mobile/PC/Tablet
50 -
0

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

X Source : Hakuhodo DY Media Partners Inc.” The Annual Media Consumption Report 2018” 33



3“Video Ads Supplementing TV Ads
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Video advertising: Higher expectations for both reach and
effectiveness

Reach

Viewers in their 30s and 40s:
70% to 80% reached

Percentage of video viewers on
the Internet

100 -
90 -
80 -
70 -
60 -
50 -
40
30 -

20 - ..
10 - ---®-+ 2010 °

Expression

O T T T T T T 8
16~19s 20s 30s 40s 50s 60s 70s~

0 Attitude change effect enhanced by

simultaneous use with TV advertising

Will viewers become attracted to

products?
40.2
36.1
30.9
26.3
o = o m O ) O 0V m
Qo - a9 <X Q o X
< =0 wo,9 n oo
D 0D o Q o o O
= X n 30-(0 N
%'8 c >0 cC >3 ¢
2 3 SR < 35 0
> Q2 @ a@a3® a O
«Q [yl o o —
@ o <.~ 0 <.0
— Q o o
o < ® O D
(@] (= o
[o)) -y
Q
0

% Source: NHK “Japanese People and TV 2015”

% Source: Video Research “TV Commercials x YouTube In-Stream Video Advertising:34
Research Report on Cross-Media Advertising Effect of Video Advertising”
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Brand advertisers can optimize the budget allocation between TV and Internet by utilizing our own
tool "ADPLAN Reach Simulator."
As a result, transaction volume of brand advertisers are dramatically increasing.

(" . B
& AR T riny _ . . .
2 w . Maximize return on investment by
S WS S R W TVCM X Internet advertisement
| ovveia |
Set target value based on
™ I-$7Y=2T2U-037 campaign information and delivers
A T industry’s first frequency and
I 1 distribution analysis

s e

35




3¢ Video Ads Budget Optimization Tool

opt Holding -,‘,',

(%) spe

AL JO 91eJ4 uoniuboday

80.0

70.0

60.0

50.0

40.0

30.0

20.0

10.0

0.0

Budget shift to digital ads when utility of TV ads decline

— TV ads until 2007

— TV ads from 2008 to
present

0 500 1000 1500 2000 2500 3000 3500 4000

Gross rating point (GRP: amount
of TV commercials placed)

[Video Advertising Market Forecast]

6,000
4,400
2,800
16,00
870
60 450
90 .
|—_ T -I T
Hoox b o A
N N < < N
SIS U M M S ’19 f» ’1,

(JPY .1 100 million)

% Source: TEMS Corporation’s original research

X Source : “Reality and Outlook of the Internet Advertising Market, 2017”
from Yano Research Institute Ltd. (2017)
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M2 Why Our Videos Are Chosen opt Holding 3&

Video Advertising Revenue Our Focus/Differentiation

5v2017 Yoy +72% v Company-wide video-first policy

(Unit: JPY million)

- v Loaned personnel to Dentsu
27t became key resources in the Video
2,000 - Unit
v Established dedicated creatives
1,500 | office in Okinawa
1,085 vEstablished group-wide unit &z
1,000 1 49 specializing in videos
vADPLAN Reach Simulator
/Opened a film studio, “Studie:vss
0 CANVAS”

2014 2015 2016 2017 t-ST'RE Video Ad.
v Developing video products

37
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/2 Paper Flyers Losing Sharply opt Hoiding 3, &

Sharp decline of newspaper subscription, consequent decline of flyer ad effectiveness

as a tool to increase store traffic.

Launch of smartphone tool leveraging GPS information; the ad budget is shifting to Internet.
(JPY in 100 million)

Decline of Newspaper Readers 12,000 |
= Newspaper - Flyers
. . 10,377
Newspaper Subscription 10,000
480075 5B
4,60058 - 8,000
4,4005 58 -
4200555 - 6,000 6,649 5,431
4,0005%B - —
3800555 - 4,000 4,450
3,6005 58 -
3,4005 %8 - 2,000
3,2005 %8 -
(in 10 thousand) 20004 20054 20104 20154 0
% & k& & & & & & & J& &
R I I A LR i

% Source: Changes in the newspaper circulation and the number of households, 2015 Nihon Shinbun Kyokai X Source: Prepared by the Company based on “Advertising in Japan” Dentsu 2016 38
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Smartphone Solution: Substitute of Flyers

Delivery of ads leveraging GPS information and effectiveness

opft Holding

\I

’q\

measurement on own product: strong support form retail stores

taSTRE
~ Turn potential customers into real customers by providing the last mile fulfilment~
Analysis of trading area and store traffic
(For higher project accuracy)

Consumer behavior data

(200 million smartphone geolocation data points per day)

K% A81

External data

Cross-channel geo-behavior history / area characteristics

Target adverts delivery

k]
| b
Q
% ofman
&
& e = L / X
Bl ; [« 2} =| R
@RL2RN\ES

SRR S RE TS

(Support for increasing store traffic)

° 1
BaE=EQ
Q
¥
Project

BEia
s

hZPHINEAER
#®
1BAGHT CHDS | e
—H{zAnE[ ngm"_-,ze;n_n
EMOT  x—1— ol
5 I = UL !
Store data
Measure e —.- i, wovcwn

. I effectiveness B

J PO

YL e
Weather /word of mouth/ demographics Store / product/ inventory/ sales ~
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s'“Budget Shift from TV/Flyers to Smartphones Opt Holding 3,&

Retail industry accelerated its digital advertising shift

Apparel TV/flyer ads Digital advertising
Store X JPY 25 billion JPY 5 billion
Furniture TV/flyer ads Digital advertising
Store Y JPY 18 billion JPY 3 billion
Cram Flyer ads Over three years Digital advertising
School Z JPY 3 billion JPY 3 billion

Deep understanding of clients’ businesses supported by
own investments and industry-specific organizations

Apply common.ad know-how/effectiveness across retail

businesses

Garment/apparel Do-it-yourself store Food supermarket /
convenience store

Department store

40



I . N
s'2Planned Actions opt Holding = &

@ Reinforce recruiting

v'Deep resources and strong organizations Increase human resources up
- STUDIO to 2,300 headcounts by 2020

@ Enhance creatives @ :i: ? 00

v Established a design innovation firm 2,000 |
@ Strengthen personnel training = orr#roesopmen cane 1200 ¢

v Established the “OPT HR Development Center,” a R&D 173

institute for digital marketers 1,459 1,488

1,344 @ 1381

° Create specialized organizations 1,261

v Organizations specialized in

retail and new media 944
Increase and expand revenue of 826

own products
v'Successfully address the needs of clients

Increase and expand revenue of

non-ad products
v Expand revenue of success-based fee L
products SN Improve profltablllty 2010 2011 2012 2013 2014 20152016 2017 2018 2019 2020
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(2) Marketing for local/SMEs

(3) Financial Investment
(4) Business Development



B,

SoldOut is the only company with over JPY10 billion revenue among web

., Marketing Business Local/SME Clients: Overwhelmi

%t Holding 03,'\‘

marketing companies focusing on local/SMEs

Face-to-Face support at 20
sales offices nationwide

Sales capabilities

i

Based on
44 thousand accounts
(automatic bidding)

Analytical capabilities

AR

@ATOM

SOLDOUT

SoldOut Inc.

(Spun off from OPT Inc. in December 2009)

Solid customer base

Transactions
as of March 31, 2017
3,243 companies

Accumulated

Training Support
Use of external resources

Supply capacity

7! @ [
Re—

22 Dratt

/7 Growth Gear

Over 200 inquiries
per month

Marketing capabilities

LISKUL~
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s'2Revenue of SoldOut, Inc.: Steadily Growing opt Holding 3, &

I'\

Accelerated growth triggered by listing @TSE. 48.1% increase YoY

(Unit: JPY million)

4,500 -
4,000 -
Listed at Tokyo
3,500 A Stock Exchange
v
3,000 -
2,500 A
2,000 -
O\N‘
1,500 - |
1,000 -
I \Nt\‘\
voY
500 -
0 -
QI‘QZ‘Q3‘Q4 Ql‘QZ‘Q3‘Q4 Ql‘QZ‘Q3‘Q4
2015 2016 : 2017

% Revenue of SoldOut,Inc. 44
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Potential of Local/S

ME Market

4
./'\.

opft Holding

Accelerated Digital Shift in Local/SME Market
Simulation of "Internet Ad Spends" in Local Areas

Current

Internet rate in
regions other than Tokyo
Currently 4.4%

o
@
S
@
=
Q
=t

— O

o O

(@]

o S

o S

=

o3

QJD

@

—

Q

o

wn

=

Internet ad market is

Current Internet advertising
market outside Tokyo

JPY119.4 billion

Tokyo level scenario
Increase to the internet rate in
Tokyo area
Up to 16% (assumed)

U.S. level scenario (reference)

Increase to the internet rate in U.S.
Up to 40% (assumed)

Tokyo will be to the level of the United States.

‘ JPY1,093.3 billion
/

n local close to Tokyo

JPY436.5 billion

Potent Y317.1

pe 1aula)ul Jo 3ZIS [enualod

X Source: SoldOut, Inc “Supplementary Materials Consolidated Financial Results 1Q of FY2018".
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s’2 Financial Investment: Listing of Raksul -@RakSul'ptHOIding’\"“

v Listed on May 31. Market capitalization: approx. JPY
78.7 billion™

v Ownership: approx. 16%. Unrealized gain: approx.
JPY 10 billion

v Started cooperation to produce full-scale business
synergy

%1 Market capitalization as of August 7, 2018 47
%2 Percentage as of June 30, 2018 after taking into account dilutive shares



s'2 Financial Investment: Listing of Writeup opt Holding 3 &

Writetr!
v Listed on June 13. Market capitalization: approx. JPY
8.3 billion -~

v Sold approx. 20% of Writeup equity and posted
extraordinary income of approx. JPY 1.1 billion

v Unrealized gain of approx. JPY 1.7 billion

v Transferred from a consolidated subsidiary to
operating investment securities in accounting category

v Seventh successful venture investment with an
investment ratio of 40% or more: Track record with a
high rate of success

% Market capitalization as of August 7, 2018
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s'2Business Development: SIGNATE opt Holding =, =
Accumulated 10,000 data scientists, Japan’s largest Al talent pool,
providing data analysis.
Cases/data SIGNATE Utilization of Al Talents
> Domestic/International
N Al Matching Platform VO o ‘ Data scientists
P N Online competition Prize, honor A
s T/ --------------------- S e — >
‘/ 2 D -Data analytics -
by -modeling ) -
Company/public = -HR matching ¥ o
organization [ ‘HR training/ 10,000 scientists
source I ,
Source code, support kcrllf)?/\,/—how (accumulated basis)

various rights

% As of July 2018
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sz Business Development: SIGNATE opt Holding 5 &

Competition Examples

ﬁ -West Japan Railway Company
e, -Case: Estimate the amount of snow on a running Hokuriku
Shinkansen bullet train

U N | -Fast Retailing Co., Ltd.
Q Lo -Case: Classification of “colors” of clothing in fashion images

-Cookpad Inc.
-Case: JSAI Cup 2018 The Japanese Society for Artificial Intelligence Data
cookpad Analysis Competition

o T :gsgg):nilléq_stltute of Advanced Industrial Science and Technology (AIST)

Could hire and evaluate IT technical personnel as well

51


https://www.businessinsider.jp/post-164895
https://www.businessinsider.jp/post-164895
https://www.businessinsider.jp/post-164895

Nz

I‘\

Business Development: SIGNATE opt Holding - 3,'\’

v Government moved to develop
data scientists; colleges are

requested to set up
departments/faculties. Sentor Data Sdontets
vIncrease from 50,000 data

scientists in 2014 to 500,000.

Master Level
Data Scientists

vColleges may introduce / 5,000 Jﬁ Associate Data Sqientists
SIGNATE’s competition platform.
/ 50,000 AV
/ 500,000 \
(college freshmen)

Skill levels established by The Japan Data Scientist Society (December 2014)

Apprentice Level
Associate Data Scientists

% Source: Development of Specialist Personnel for Utilization of Big Data July 30, 2015, Industry-Academia-Government Council on the Development of Specialist Personnel for 52
Utilization of Big Data, Research Organization of Information and Systems (Inter-University Research Institute Corporation)



References:

Major Al Ventures

opt Holding S &

/~ OPTHD’s 100% \
subsidiary

Company

PKSHA Technology
(Securities code 3993)

Preferred Networks

SIGNATE

Characteristics

Solution development
and license offering using
algorithms (machine
learning / deep learning-
natural language
processing-image
recognition)

Focus on loT
R&D / product
develolpment-distribution of
natural language _
Brocessmg with the aim of
usiness utilization of real
time opportunity learning
technology

Al development by

competition and
recruiting / training Al
talents

- Accumulated 10,000

data scientistSas of july 2018)

*Development of

L. . ‘R&D ition-
Monetization - Solution development competition-type Al
Method License fees *Product development ]| algorithm
/distribution - Executive search of Al
talents
Unlisted
' (as of August 7, 2018) (Article on NEXT Unicorn, Nikkei
Shinbun, November 20, 2017)
N\
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sZ Introduction of OPT Group opt Holding 3

')‘ S

Group senior executives will discuss our business at quarterly
earnings conference.

Group CC?O Nouchi
I I

Marketing Business Synergy Investment
I | I I I
m Digital marketing m Digital marketing m Venture capital investment m Cross-border EC

business to China
W Internet advertising agent M Solution development B Fund management .
W New business development

(Al business/sharing economy
W Solution development W IT/HR support B Management support for business, etc.)

portfolio companies

Discussion about OPT Inc. Discussion about SoldOut Discussion about Synergy Investment
at 1% quarter earnings inc. by CEO Ogiwara at by Group COO Nouchi at
conference by CEO 39 quarter earnings 2nd quarter earnings conference
Kanazawa conference
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Self-introduction

Overview of Synergy Investment Business
Significance of - Synergy Investment Business (Vision)
Financial.Investment: Track Record

Why We Do T his?

Efforts for Creating Businesses



Atsushi Nouchi, Group COO and Head of Synergy

L , . \’/
2= Investment Business

opt Holding -,&

m Co-founder of OPT Inc. (currently, OPT Holding Inc.)

m Developed many businesses; he maintains cutting-edge information through networks in the
Internet/venture investment fields.

m Hands-on leadership as Group COO and Head of Synergy Investment Business Segment.

Achievements in the OPT Group

1994 Involved in establishing Deca Legs, the predecessor of OPT Holding Inc., and
joined in 1996.

2005 Established CLASSIFIED, specializing in placing property ads on the Yahoo! Real
Estate website, and promoted expansion of its business.»:

2011  Established Platform ID, a joint venture with CCC,’and started full-scale.da arm

2013 The head for investment business

2015  Established OPT Ventures as a corporate venture capital business for full ’
Established OPT Incubate as an incubation business. Started building

business development.
Assumed Group COOQ, leading the development and implementatio
“Group Cooperation.”

2017

[PR Table Stories]
® "After Failing from Over-confidence and Succeeding from Reflection — The COO of the OPT Group Looks
ahead to the Next Generation”

https://www.pr-table.com/optgroup/stories/1754

#1Is Just Pursuing the Upside True Investment? The OPT Group Invests in the Future of Japan
https://www.pr-table.com/optgroup/stories/1827 g
% 1: All shares were transferred to Yahoo Japan Corporation at the end of December 2017. % 2: It was transferred from Culture Convenience Club Co., Ltd. to CCC Marketing Co., ngs
%3: All the shares were purchased from CCC Marketing Co., Ltd. at the end of December 2017.




'7‘ S

viz MISSION opt Holding 03,'\‘

Toward JPY 1 trillion in 2030

- Businesses that have social/economic impact
- Businesses that lead to resolving social issues in Japan
- Businesses that supplement the Group business portfolio

Support OPT Group’s growth through
realizing three commitments
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»2 Synergy Investment Business Structure opt Holding =,

')‘ S

iz
N\

Synergy Investment Business

Financial Investment Business Development

< OptVentures . o opTiene SIGNATE

etc.

W Venture capital investment
B New business development

m Fund management (Al business/sharing economy, etc.)
" Management S“p_port for m China: Cross-Border

portfolio companies EC business

Portfolio Companies Investment/Partner
Venture companies in National clients

Japan and overseas Manufacturers in Japan and overseas

Overseas companies
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sz Ecosystem of Synergy Investment Business  optHoiding3,&

Businesses that “create a system for producing new businesses”

Financial

Investment

Current business model NS REr TaRIN st o Current business model

arly to middle investment
opportunities

Investment

©
O
-
©
=
i

Know-how for business growth

N

Group Synergy (Group assets)

&
~ 7

Group Company

Know-how for business grov

S

63



Self-introduction
Overview of Synergy Investment Business
Significance of Synergy Investment Business (Vision)

Financial Investment: Track Record

Why We, Do T his?

Efforts forrCreating Businesses



s’2 Financial Investment: History

opt Holding -),'\-

Started full-scale financial investment from 2013

‘ 2003 Started venture investment

Re-started with new team

® 2013 Established as financial investment business
unit (former investment /incubation business)

Invested in U.S. Sozo Ventures

® 2015 Launched the Company’s own fund

(OPT Ventures #1 Investment Limited
Partnership)

Portfolio companies after re-start of financial investment

Example of corporate brands that help solve social issues

Sharing Economy

@®RakSul (© coconala  Lancers

| Tt sitateru % SPACEMARKET

Made by imaginafion.

Direct Trading

als

< One Tap BUY SORABITO N

Disruptive Technology

WOVN.i0 ¥weaved Ll te E

65
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Financial Investment: Performance since 2013 opt Holding

\I

7,\

Extremely High Successes

success

rate i
Total 2.9 times 39% 91%

(in and after 2013)

Realized 4.2 times 47% 82%

Unrealized 1.7 times 20% 949

%1 Realized: Trade sale or IPO

%2 Unrealized: other than those realized

%3 Success rate: % of investment with ROI that is more than 1.
%4 Assumptions for ROI / Gross IRR calculation:

Investment Fund In terms of fund investment, the OPT Ventures #1 fund investments are only calculated.
Non-fund Either of the following:
-invested after 2013 as financial investment
-the investments by OPT Holding which OPT Ventures overseas.
Reference date End of June 2018
Method Impairment issues Calculated as if they were sold at the net asset value as of impairment.
Issues with financing Calculated as if they were sold at the value of the most recent financing.
IPOed investment Calculated as if they were sold at the market value as of the reference date.
Fund investment Calculated by taking into account impairment and financing under the Limited Liability Partnership Act on a issue-
by-issue basis.
Other investment Any other issues with no change in acquisition cost due to sale, impairment, financing, IPO, or the like are
calculated as if they were sold on the reference date at the acquisition cost.
Handling of income taxes Income taxes are not taken into account.
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2'2 Financial Investment: Performance since 2013 opt Holding &

IPO Track Record: Six Companies

Listed on TSE Mothers in Listed on TSE Mothers in Listed on New York Stock

May 2015 April 2015 Exchange in November
2015
MARKET -
m ENTERPRISE & 93— E Square
MarketEnterprise Co., Ltd. Gunosy Inc. Square, Inc.
(Market capital_ization: (Market capitalization: (Market capitalization:
JPY 4.3 billion) JPY 41.8 billion) USD 21.4 billion)

Listed on TSE Mothers in Listed on TSE Mothers in Listed on TSE Mothers in

December 2017 May 2018 June 2018
OGENIEE @ RakSul Writetp!
Geniee, Inc. Raksul Inc. Writeup Co., Ltd.
(Market capitalization: (Market capitalization: (Market capitalization:
JPY 32.6 billion)) JPY 78.7 billion) JPY 8.3 billion)

% Listed after transfer of holdings

% Market capitalization: As of August 7, 2018 67
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>'2 pifferentiation of Our Financial Investments opt Holding &
Investment
Sta nce v Invest in “opportunities that solve social issues in the world.”
& v "How and what approach will solve issues” is the criteria for
- investment.
Selection v “Sharing Economy,” “Direct Trading,” and “Disruptive Technology.
: v Experience with our own IPO.
Creatlon Of v Experience with our subsidiaries’ IPOs (Hotto Link, Mobile Factory,
a new SoldOut, Writeup).
v Professional investment team with hands-on experience in creatinc

businesses new businesses

Up'tO'date v VB information from VCs in the United States.
overseas v Up-to-date information about China.

Vv Investment activities in Asian countries.

information
Ove.rWheImlng v Clients in the marketing business (ranging from large corporations
0 client base ocal/sME entities).
& v Approx. 1,600 individuals familiar with digital marketing.

P v Network in the venture investment industry.
Dlgltal human v Management resource networks
resources
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2 Why We Do This? opt Holding 3,&

‘)‘ S

Expand the Group’s business portfolio

For
businesses
1 with high
L7 Synergy operating
) ’ Investment leverage
’ Business
L7 (Profit-
L7 Increasing
e Model)
7/
7/ -
7/ -
"4 - =
Synergy Investment - - MaI‘kEtlng
Business -~ Sstable/ Business

Marketing continuous growth
Business

(Labor-
intensive

(Bl Model)

intensive
Model)
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New Business Development Based on Know-how

Financial
investment

. g
3% Gained from Financial Investment opt roiding 7/ &
Present
Vv 2020

New
business Creation of
development businesses

. Our differentiation
§Investment stance/selection, creation of
ibusinesses, up-to-date overseas information,

‘overwhelming client base/digital human

‘resources
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Iy na ML
. > Efforts for Creating New Businesses: Formation of Secon8¥uHﬁ@f"g i .

Creating businesses and building own network
through the fund

OPT Ventures #1 Investment Limited OPT Ventures #2 Investment
Partnership Limited Partnership
i Datetf’f April 2015 By end of 2018
________ ormaton e (tentative)
Size of fund JPY 6 billion JPY 10 billion
______________________________________________________________________________________________________________________________________________ (tentative)
é‘;?g“;‘::) technologies following elements to solve

social issues.

. (1) Solve social issues and
(1) Sharing economy contribute value

(2) Direct trading (2) Innovative business models
(3) Disruptive technology (solutions)

(3) Disruptive technology
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3/©Efforts for Creating Businesses: Sharing Economy Opt Holding %3

Creating OPT Group Eco-system: Sharing economy businesses

Financial investment Business development

[Examples of internally created businesses]

Asset sharing Ability sharing

. . econom econom
Invest in sharing Y Y

economy brands

New service to promote new

working practices AI matching platform

SIGNATE
ol

A competition

@ RakSul (© coconala

=) — sitateru
r {TJ Made by imagination.

SIGNATE DS Cloud

% SPACEMARKET Lancers

Corporate data analyses by a

Subscription model to create a world cumulative total of 10,000 data
where people can work anytime and scientists, the largest resources in
aHYWhere Japan

(As of the end of July 2018)

% The term “sharing economy” refers to a system for sharing or exchanging things, services, places, or others with many people. 74
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sle 2018Q2 Consolidated Gross Profit Analysis opt Holding 5 &

Retained existing customers and acquired new ones. Adjusted YoY: +JPY 567 million (+19.5%) x
Preferentially sold advertising agency products according to market needs and saw a lower gross

margin rate as expected.

Temporary poor performance in the overseas marketing business: YoY JPY (10) million
SHEHE MHEE: Intend to review the overseas marketing business by reviewing its business portfolio.

(Unit: JPY million)
4,400 - 531
\
( |
4,200 A 10 *
4,000 -
3,800 -
3,600 -
3,400 -
3,629
o N
O T T T
Adjusted 2017Q2 Marketing Bussiness Synergy Investment Others 2018 Q2

X Figures exclude the impact of Classified Inc. that was sold at the end of last consolidated fiscal year 76



siz 2018Q2 Consolidated EBIT Analysis opt Holding 5 &

./‘\
Marketing Business Adjusted YoY: +JPY 147 million

Gain on sale of shares associated with listing of a consolidated subsidiary (Writeup Co., Ltd), etc.:

SUECVARESInEGIE YoY +IPY 1,092 million

Increase in costs due to reinforcement of management system, etc.: YoY JPY (198) million
Others Completed reserved stock price transaction of own shares in the previous year: YoY JPY (363)
million
678 (Unit: JPY million)
1,800 - \

1,600 -

1,400 A

1,200 -

1,000 -~

600 -

147
400 -

200 - 448

Adjusted 2017Q2 Marketing Bussiness Synergy Investment Others 2018 Q2

X Figures exclude the impact of Classified Inc. that was sold at the end of last consolidated fiscal year 77
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.)"‘4 OPT Inc: Transaction Per Product optHoIdmg-,‘,\‘

-Increased billing of video/SNS advertising due to newly acquired clients (most of which are brand advertisers)

(Unit: JPY million)

Video Advertising SNS Advertising LINE Advertising
YoY: 135.3% increase YoY: 122.2% increase YoY: 95.8% increase
800 A~ 1,800 - 800 -~
200 4 1,600 200
1,400 A
600 - 600 -
1,200 A
500 - 500 -
1,000 A
400 - 400
800 A
300 - 300 A
600 -
200 4 200 | 200 -
100 - 200 - 100 7
0 0 -
0 - 2014Q2 2015Q2 2016Q2 2017Q2 2018Q2 2015Q2 2016Q2 2017Q2 2018Q2

2014Q2 2015Q2 2016Q2 2017Q2 2018Q2
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.)"‘4. OPT Inc: Transaction Per Product optHoldingv‘,’P

-Increasing budget for listing advertising of new clients (Unit. 3P millon)

Listing Advertising Ad Network Advertising
YoY: 30.8% increase YoY: 8.7% decrease
5,000 -
4,500 -
4,500 -
4,000 -
4,000 -
3,500 -
3,500 -
3,000 -
3,000 -
2,500 -
2,500 -
2,000 -
2,000 -
1,500 - 1,500 -
1,000 - 1,000 -
500 - 500 -
0 : . . . o | | | |
2014Q2  2015Q2  2016Q2  2017Q2  2018Q2 2014Q2 2015Q2 2016Q2 2017Q2  2018Q2
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22 Financial Investment: Major Portfolios opt Holding 3, &

I‘\
Portfolio companies
Investment (Examples of portfolio companies that include direct investment and fund
management

Sharing @®RakSul  (© coconala B 'L

%

3.0inc. et
Economy rocksbox
- s
System where goods, services, places are shared, exchanged and ;f' "i Lancers .’ 79
utilized with many people 74— sitateru % SPACEMARKET

Direct SORABITO QNACNANGQ,  m—
Trading o e

One Tap BUY )
System that enhances consumers' convenience by shortening CE P O MFS

! ! ; > Housmart
information communication flow on Internet

Disruptive
Technology WOVN.i0 #weaved © tect

FlyData

Technologies/companies that destroy existing market and network
and create new value network

(O'Candee @ rakumo  TUNNELINC.

? PLUCKY L VAmazing VAzine
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S'2SG&A

opft Holding

)4

K

N\

-Increased costs due to HR investments (hiring/training) for growth/expansion as well as due to reinforcement of group business
management.

v Increased labor costs associated with personnel growth due to

strengthened recruiting.

v Increased costs due to investments for reinforcement of group
management.

5,000
4,500
4,000
3,500
3,000
2,500
2,000
1,500
1,000

500

of consolidated
employees as of
the end of the
quarter

I Personal expenses W Rents B Advertising expenses [ Depreciation and amortization

Monetization anticipated in or after 2019/2020 due to development

and training of human resources.

Strengthened business management is anticipated.

723 749

889

Q1 Q2 Q3
FY2017

1,513 1,639 1,641

(1,337) (1,463) (1,465)

Q4

1,573x%
(1,496)

(Unit: JPY million)

[C—10thers ==@==SG&A Expenses to revenue

r 20.0%

- 18.0%

1,003

- 16.0%

- 14.0%

Q1

1,652
(1,554)

Q2

- 12.0%

- 10.0%

- 8.0%

- 6.0%

- 4.0%

- 2.0%

- 0.0%

1,667%
(1,667)

% The parenthesized figures represent the numbers excluding employees of the companies removed from the consolidation by the end of June 2018.
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.)"(..Background of Derivative Stock Price Transaction of Own Shares 0Pt Holding

N

/'\

W Background

1.Dissolution of capital/business tie-up with Dentsu on Feb 13, 2017.
2.Dentsu sold 4,899 thousand shares of our company to EVOFund.
3. Purchased back our own shares of 3,769 thousand shares from EVOFund and cancelled 6,709 thousand stocks.
4. Entered into the derivative stock transaction with EVOFund based on 1 million shares owned by EVOFund.

5. The derivative stock transaction contract terminated on Feb 13, 2018.

W Derivative contract with EVOFund
Signed on February 13, 2017 (Starting date of settlement: December 12, 2017, Ending date: February 12, 2018)

B Scheme
130 thousand
Sold all shares held EVO shares
( Dentsq . 4,899 thousand shares Fund Acquisition of
Dentsu Digital E———— e shares
Holdlngs) Closing price on thousand
February 13 (JPY761) Sh;es

Management Team

A

Conclusion of
derivative stock price
Transaction

Returnable key money

JPY761,000 thousand

(JPY1,000 thousand
xJPY761)

Dissolution of capital/business tie-up

OPT Holding
Tl —
Cancellation
6,709 thousand
= Shares

Remaining
Treasury stock

1,200 thousand
shares

Treasury

Stock ™ !
4,140 thousand
L---Shares...J

- Cancellation amount:
JPY5,103,433 thousand
- Cancellation unit price:

1
1
H
i Existing
i
1
1
1

JPY760.68
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s Derivative Valuation Gains and Losses: ended on

% o

Feb 13, 2018

opft Holding

4

./'\.

February 14, 2017
(Date of transaction
executed)

End of March 2017
(End of 2017 1Q)

End of June 2017
(End of 2017 2Q)

September 30, 2017

December 29, 2017
(End of 2017 3Q)

(End of 2017 4Q)

Share price
JPY1,457

Share price
JPY1,274

March 31, 2018
(End of 2018 1Q)

Base price at

ending
JPY1,343

Share price ﬂ ﬂ
JPY1,191
4Q 1Q
Share price ﬂ Derivative valuation Derivative valuation
JPY1,054 gain gain
= JPY81 million JPYS56 million
Derivative valuation
gain - 30
Share price JPY363 million Derivative valuation
X loss
JPY761 1Q JPY(239) million
Derivative valuation
gain
JPY263 million

2 Base price of reserved transaction of stock price of own shares
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