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Net US Online Ad Revenues at Top 5 Ad-Selling

Companies as a Percent of Total Online Ad Revenues, Google7:l1T
2009-2012 #31.65J8H

2009 2010 2011 2012

Google 34 9% 38.0% 40, 8% 44.%%
yahoo! 16.1%  133%  11.0% 9.7%

Facehook Z 4% 4.6% 7.0% 7 8% o
Micrasoft 5.7% 5.7% 6.1% 7.7% SEM&EY/ =+ )b

ADL A% 3d% 2% 2% HLER.

Total top 5 63.0% 65.6% &67.7% 72.0% d—{’_a}b‘iTpﬁ

Total internet (billions)  $22.66 2604 53130 53580

Note: net ad revenues after companies pay traffic acquisition costs (TAC)
to partner sites

Source:; comparny reEn:ﬂs, ﬁEﬂ-MaEEﬂﬂ; olarkoter, Jah & June 2071

128120 wanieMarketer.com

88 : e-Marketer
I Consolidation of Online Ad Market Continues
as Google Grabs More Share |
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Total Online Display Ad Sales $ 8,000 $ 16,000

% Audience Targeted

Audience Targeted Ad Sales

% Media Bought on DSP Platform
DSP-based Audience Targeted Ad Sales
% Fees to Demand-5ide Intermediary

DSP Net Revenue
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H B :e—Marketer[ Consolidation of Online Ad Market Continues as Google Grabs More Share |
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